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Sometimes, companies get so hyper-focused on campaigns and sales that they inadvertently
end up devaluing their own brand. In Customer First, Value Next, Mariusz Gromada proposes a
model prioritizing customer needs that has a central decision-making brain and uses Al/real-time
architecture by default. With traditional business playbooks becoming increasingly redundant,
companies need to adapt and evolve to meet the demands of a changing market environment.
According to Gromada, hyper-personalization is the key. Gromada's framework features four
stages that include foundations, strategy, a practical action plan, and culture and proof. The
book delves into the new banking system and shows why effective analytics is so important in
today's corporate culture. Furthermore, it explores the scalability gap, the impact of generative
Al, the customer's journey, omnichannel orchestration, balancing customer needs with business
goals, and more.

Mariusz Gromada hit the nail on the head with his observation that many companies are losing
customers in droves with their hyper-fixation on marketing and product sales to the extent that
customer needs are almost secondary. Customer First, Value Next is a guide for allthose aspiring
entrepreneurs, business executives, and sales managers for whom satisfying the customer and
providing a much-wanted product is the utmost priority. Gromada's data-driven approach is
transformative, taking into consideration modern tools like Al that are readily available to almost
all major business institutions. What | like about this book is that even though many of the
concepts discussed here are somewhat complex, Gromada does a fantastic job of covering the
topics comprehensively, using examples to back up his insights. Anyone working in the corporate
world will find this guide immensely informative and illuminating.
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NAHILSZ GROMADA

CUSTOMER FIRST

VALUE NEXT

THE EXECUTIVE PLAYBOOK FOR
A-DRIVEN OMNICHANNEL PERSONALIZATION
AND CUSTOMER-CENTRIC GROWTH

Forimmediate release:

Readers' Favorite recognizes "Customer First, Value Next" by Mariusz Gromada in its annual
international book award contest, currently available at
http://www.amazon.com/gp/product/8397899812.

The Readers' Favorite International Book Award Contest featured thousands of contestants from
over a dozen countries, ranging from new independent authors to NYT best-sellers and
celebrities.

Readers' Favorite is one of the largest book review and award contest sites on the

Internet. They have earned the respect of renowned publishers like Random House,

Simon & Schuster, and Harper Collins, and have received the "Best Websites for

Authors" and "Honoring Excellence" awards from the Association of Independent Authors. They
are also fully accredited by the BBB (A+ rating), which is a rarity among Book Review and Book
Award Contest companies.

We receive thousands of entries from all over the world. Because of these large submission
numbers, we are able to break down our contest into 140+ genres, and each genre is judged
separately, ensuring that books only compete against books of their same genre for a fairer and
more accurate competition. We receive submissions from independent authors, small
publishers, and publishing giants such as Random House, HarperCollins and Simon & Schuster,
with contestants that range from the first-time, self-published author to New York Times
bestsellers like J.A. Jance, James Rollins, and #1 best-selling author Daniel Silva, as well as
celebrity authors like Jim Carrey (Bruce Almighty), Henry Winkler (Happy Days), and Eriq La Salle
(E.R., Coming to America).
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"When the right books are picked as winners we pay attention. We will be spreading the word
about Readers' Favorite." --Karen A., Editor for Penguin Random House

Readers' Favorite is proud to announce that "Customer First, Value Next" by Mariusz Gromada
won the Finalist Award in the Non-Fiction - Marketing category.

You can learn more about Mariusz Gromada and "Customer First, Value Next" at
https://readersfavorite.com/book-review/customer-first-value-next

where you can read reviews and the author’s biography, as well as connect with the author
directly or through their website and social media pages.

Readers' Favorite LLC

Media Relations

Louisville, KY 40202 800-RF-

REVIEW

support@readersfavorite.com https://readersfavorite.com
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THE EXECUTIVE PLAYBOOK FOR
A-DRIVEN OMNICHANNEL PERSONALIZATION
AND CUSTOMER-CENTRIC GROWTH

Forimmediate release:
Author's new book receives a warm literary welcome.
Readers' Favorite announces the review of the Non-Fiction - Business/Finance book

"Customer First, Value Next" by Mariusz Gromada, currently available at
http://www.amazon.com/gp/product/8397899812.

Readers' Favorite is one of the largest book review and award contest sites on the

Internet. They have earned the respect of renowned publishers like Random House,

Simon & Schuster, and Harper Collins, and have received the "Best Websites for

Authors" and "Honoring Excellence" awards from the Association of Independent Authors. They
are also fully accredited by the BBB (A+ rating), which is a rarity among Book Review and Book
Award Contest companies.

"Reviewed By Pikasho Deka for Readers' Favorite

Sometimes, companies get so hyper-focused on campaigns and sales that they inadvertently
end up devaluing their own brand. In Customer First, Value Next, Mariusz Gromada proposes a
model prioritizing customer needs that has a central decision-making brain and uses Al/real-time
architecture by default. With traditional business playbooks becoming increasingly redundant,
companies need to adapt and evolve to meet the demands of a changing market environment.
According to Gromada, hyper-personalization is the key. Gromada's framework features four
stages that include foundations, strategy, a practical action plan, and culture and proof. The
book delves into the new banking system and shows why effective analytics is so important in
today's corporate culture. Furthermore, it explores the scalability gap, the impact of generative
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Al, the customer's journey, omnichannel orchestration, balancing customer needs with business
goals, and more.

Mariusz Gromada hit the nail on the head with his observation that many companies are losing
customers in droves with their hyper-fixation on marketing and product sales to the extent that
customer needs are almost secondary. Customer First, Value Next is a guide for allthose aspiring
entrepreneurs, business executives, and sales managers for whom satisfying the customer and
providing a much-wanted product is the utmost priority. Gromada's data-driven approach is
transformative, taking into consideration modern tools like Al that are readily available to almost
all major business institutions. What | like about this book is that even though many of the
concepts discussed here are somewhat complex, Gromada does a fantastic job of covering the
topics comprehensively, using examples to back up his insights. Anyone working in the corporate
world will find this guide immensely informative and illuminating."

You can learn more about Mariusz Gromada and "Customer First, Value Next" at
https://readersfavorite.com/book-review/customer-first-value-next

where you can read reviews and the author’s biography, as well as connect with the author
directly or through their website and social media pages.

Readers' Favorite LLC

Media Relations

Louisville, KY 40202 800-RF-

REVIEW

support@readersfavorite.com https://readersfavorite.com
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Book Review Mini-Critique

NARLSZ GROMADA

CUSTOMER FIRST

VALUE NEXT

THE EXECUTIVE PLAYBOOK FOR
A-DRIVEN OMNICHANNEL PERSONALIZATION
AND CUSTOMER-CENTRIC GROWTH

Title: Customer First, Value Next
Subtitle: The Executive Playbook for Al-Driven
Omnichannel Personalization and Customer-

Centric Growth

Below you will find ratings (scale of 1-5)
with general descriptions for the major
parts of your book followed by your
Readers' Favorite review. Although this is
just a Mini-Critique, we hope it will give you
an insight into how readers may view the
different components of your book.

These are the opinions of your reviewer,
and although they are not a literary
professional, they are an avid reader of
books just like yours.

Author: Mariusz Gromada
Genre: Non-Fiction - Business/Finance
Appearance: The appearance of a book can make a significant impact on the
experience of a reader, whose enjoyment is often enhanced by an
5 enticing cover, an intriguing table of contents, interesting chapter

headings, and when possible, eye-catching illustrations.

Plot: The characters of a book should be well defined with strengths and
flaws, and while they do not have to be likable, the reader does have
to be able to form a connection with them. The tone should be

5 consistent, the theme should be clear, and the plot should be original
or told from a unique perspective. For informative books -those

https://customerfirst.tech


https://customerfirst.tech/
https://customerfirst.tech/

Development:

Marketability:

5

a

Formatting:

Overall Opinion:

Review:

5

5
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without plot and characters--this rating refers primarily to your
concept and how well you presented it.

Development refers to how effectively you told your story or discussed your
topic. The dialogue should be realistic, the descriptions should be vivid,
and the material should be concise and coherent. Organization is also a
key factor, especially for informative books -- those without plot and
characters. The order in which you tell your story or explain your topic and
how smoothly it flows can have a huge impact on the reader's
understanding and enjoyment of the material.

Marketability refers to how effectively you wrote your book for your target
audience. Authors may include content that is above or below the
understanding of their target reader, or include concepts, opinions or language
that can accidentally confuse or alienate some readers. Although by its nature
this rating is very subjective, a very low rating here and poor reviews may
indicate an issue with your book in this area.

Formatting is the single most overlooked area by authors. The way in which
you describe scenes, display dialogue, and shift point of view can make or
break your story. In addition, excessive grammatical errors and typos can give
your book an amateurish feel and even put off readers completely.

The overall starred rating takes into account all these elements and describes
the overall reading experience of your reviewer. This is the official Readers'
Favorite review rating for your book.

Reviewed by Pikasho Deka for Readers' Favorite
Sometimes, companies get so hyper-focused on campaigns and sales

that they inadvertently end up devaluing their own brand. In Customer
First, Value Next, Mariusz Gromada proposes a model prioritizing
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customer needs that has a central decision-making brain and uses
Al/real-time architecture by default. With traditional business
playbooks becoming increasingly redundant, companies need to
adapt and evolve to meet the demands of a changing market
environment. According to Gromada, hyper-personalization is the key.
Gromada's framework features four stages that include foundations,
strategy, a practical action plan, and culture and proof. The book
delves into the new banking system and shows why effective analytics
is so important in today's corporate culture. Furthermore, it explores
the scalability gap, the impact of generative Al, the customer's
journey, omnichannel orchestration, balancing customer needs with
business goals, and more.

Mariusz Gromada hit the nail on the head with his observation that
many companies are losing customers in droves with their
hyperfixation on marketing and product sales to the extent that
customer needs are almost secondary. Customer First, Value Next is
a guide for all those aspiring entrepreneurs, business executives, and
sales managers for whom satisfying the customer and providing a
muchwanted product is the utmost priority. Gromada's data-driven
approach is transformative, taking into consideration modern tools
like Al that are readily available to almost all major business
institutions. What | like about this book is that even though many of
the concepts discussed here are somewhat complex, Gromada does
a fantastic job of covering the topics comprehensively, using
examples to back up his insights. Anyone working in the corporate
world will find this guide immensely informative and illuminating.
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